Abstract for Journal of Asian Business, September 2008.  Special Issue.

This publication features 15 essays which were presented at the Third International Research Conference ‘Chinese Entrepreneurship and Asian Business Networks’ on “Value Creation through Knowledge Governance” jointly organized by the Lee Kong Chian School of Business & the Wee Kim Wee Centre at the Singapore Management University, Singapore, between March 20 – 21, 2006. The conference was co-chaired by Professor Pang Eng Fong and Practice Associate Professor Thomas Menkhoff (both with the Lee Kong Chian School of Business, Singapore Management University). The meeting provided a platform for both local and international scholars from Singapore, Malaysia, Australia, Hong Kong, Germany and the United States to examine the specifics of knowledge governance and value creation in Chinese business and Asian societies in an era of knowledge-based economies. The triple issue aims to link two important academic debates, namely the discourse on knowledge management frameworks in both private and public sector organizations, and the role and transformation of Chinese business and networks in Asia. One of the key research questions addressed in the publication includes: What is so unique about knowledge management in Asian (Chinese) business? The essays are categorized according to four themes: (i) local (Chinese) conceptions of knowledge in historical perspective, (ii) socio-cultural specifics of managing knowledge in Asian contexts, (iii) value creating knowledge management as ‘organizing vision’ and (iv) knowledge leadership in Asia. One essay explores Lee Kong Chian's knowledge leadership style in Nam Aik Company. Authors Dai Shiyan and Zhang Guocai illustrate how his leadership style as well as the timely adoption of new information processing technologies constituted a sound basis for knowledge sharing in his enterprises long before the word KM became popular.
